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. . dobry

Vazene trideni

Viastni upozorneni

Analyza na strance

Prace mimo uzivatelskeé rozhrani
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. . dobry

Jak se rychleji dostat k vyznamnym
zalezitostem, které lze opravit?

Jak neztracet cas hledanim cisel, ale vyuzit
jej vice na premysleni o osudu téch cCisel.
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Resime otazku: ,,jak se rychle dostat k
informaci, na které vyznamneé veci se
zamerit nejdrive?“

Priklad vyuziti: vyvhodnoceni PPC kampani

Novinky v Google Analytics 19. Fijna 2010



BEEES I3 dobrguweb
Nejvyuzivanejsi kampane

Campaign traffic sent 34,867 visits via 306 campaigns

Goal Set1  Ecommerce Vi @Eﬁ

Visits : Pages/Visit 7 Avg. Time on Site ¢ % Mew Visits 7 Bounce Rate ?

34,867 2.62 00:02:18 74.90% 99.39%

% of Site Total: 43.87% Site Avg: 3.30 (-20.59%) Site Avg: 00:02:46 (-17.02%) Site Avg: 63.20% (18.51%) Site Avg: 48.31% (22.92%)

Visits s PagesiVisit  Avg. Time on Site % New Visits Bounce Rate

1. Kampan c. 1 4,018 2.08 00:00:52 78.15% T0.71%
2. Kampanc. 2 3,187 1.41 00:00:23 81.27% &4.66%
3. Kampanc.3 2430 4.13 00:03:08 59.47% 23.66%
4. Kampanc. 4 2,034 4.95 00:04:03 62.83% 20.65%
5. Kampanc.3 1,499 1.48 00:01:06 79.85% Tr.72%
6. Kampanc. & 1,443 1.58 00:00:41 638.68% T8.17%
7. Kampanc. 7 1,331 3.43 00:04:06 T3.48% 32.31%
8. Kampanc. & 1,325 1.37 00:00:25 T0.45% 83.47%
9. Kampanc. & 1,044 1.55 00:01:11 82.66% T4.33%

10.  Kampan c. 10 70 1.51 00:01:25 85.67% T2.58%

Fiter Campaign: ﬂ | | Go | Advanced Filter Go to: Show rows: ﬂ 1-100f 306 |I| |I|
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.. ... E dobrguweb
Setrideni dle Bounce Rate

Campaign traffic sent 34,867 visits via 306 campaigns

FIYIEELCN Goal Set1 | Ecommerce Views: [& Eﬁ

Visits : Pages/\Visit 7 Avg. Time on Site 7 B Mew Visits 7 Bounce Rate ?
34,867 2.62 00:02:18 74.90% 59.39%
% of Site Total: 43.87% Site Avg: 3.30 (-20.59%) Site Avg: 00:02:46 (-17.02%) Site Avg: 63.20% (18.51%) Site Avg: 48.31% (22.92%)

I [ weighted Sort !

Visits PagesiVist  Avg. Time on Site % New Vists  Bounce Rate

1.  Kampan c. 256 1 1.00 00:00:00 100.00% 100.00%
2. Kampan c. 288 1 1.00 00:00:00 0.00% 100.00%
3. HKampanc. 278 1 1.00 00:00:00 100.00% 100.00%
4. Kampan c. 289 1 1.00 00:00:00 0.00% 100.00%
5. Kampan c. 272 1 1.00 00:00:00 100.00% 100.00%
6. Kampan c. 189 3 1.00 00:00:00 66.67% 100.00%
T.  Kampan c. 300 1 1.00 00:00:00 100.00% 100.00%
8. Kampan c. 281 1 1.00 00:00:00 100.00% 100.00%
9. Kampan c. 286 1 1.00 00:00:00 100.00% 100.00%
10.  Kampan c. 220 2 1.00 00:00:00 100.00% 100.00%

Fiter Campaign: u | | Go | Advanced Filter Go to: Show rows: u 1-10 of 306 |I||I|
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1111 I3 dobrguweb
Vyuziti vazeneho trideni

Campaign traffic sent 34,867 visits via 417 campaigns

FIAIEEN ) Goal Set1  Ecommerce Views: (i Eﬁ

Visits ¢ Pages/Visit 7 Avg. Time on Site ¢ % Mew Visits 7 Bounce Rate ?
34,867 2.62 00:02:18 74.90% 99.39%
% of Site Total: 43.87% Site Avg: 3.30 (-20.59%) Site Avg: 00:02:46 (-17.02%) Site Avg: 63.20% (18.51%) Site Avg: 48.31% (22.92%)

Weighted Sort

Visits PagesiVist  Avg. Time on Site % New Visits Bounce Rate J

1. Kampanc. 2 3,187 1.41 00:00:23 B1.27T% 84.66%
2. | Kampan c. 8 1,325 1.37 00:00:29 T0.45% 83.47%
3. Kampan c. 50 172 1.08 00:00:13 38.95% 95.35%
4. Kampanc. 8 1,443 1.58 00:00:41 68.68% T8.17%
5  Kampanc. 5 1,499 1.48 00:01:08 79.85% TT.72%
6. Kampan c. 26 434 1.35 00:00:54 85.71% 82.72%
7. | Kampan c. 20 508 1.34 00:01:05 81.50% 81.30%
8. Kampan c. 59 150 1.08 00:00:21 50.67% 94.00%
9. | Kampan c. 53 162 1.12 00:00:29 90.74% 91.98%
10. Kampan c. 47 150 127 00:00:33 85.26% 87.89%
Fiter Campaign: u | | Go | Advanced Filter Go to: Show rows: n 1-100f 417 |I| |I|
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. . dobry

Resime jen problémy, které maji velky
dopad

Kdyz snizime hodnotu Bounce rate o 10 %, pro tisice
navstev to uz znamena zachranu par stovek navstev

Poslat jen par veci k oprave zaruci, ze se tim bude
nekdo zabyvat

Princip minimaxu

v . D Ll

kampanim, ktere je treba opravit nebo zastavit
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Pouze na procentualni hodnoty ve
standardnich reportech zdroju
navstéevnosti

Nove navstevy

Mira opustéeni

Konverzni pomer

Konverzni pomer e-shopu

U ostatnich hodnot Ize vyuzit vicenasobne
filtrovani pod tabulkou
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Vlastni upozorneni

55 Dashboard Create an Alert
Intelligence =
A Visitors . :
Alert name: CPC traffic - bounce rate increases by = 15 %
2, Traffic Sources
[] Content Apply to: www.priklad.cz and| 0 other profiles ~ |
[ Goals Period: ‘ Week = |

‘= Ecommerce

Send me an email when this alerttriggers. Also include | 0 other email addresses

[l Custom Reporting ,5 Setup your mobile phone to receive atext message about Intelligence Alerts
My Customizations Alert Conditions

[F Custom Reportz

This applies to Condition Walue
Advanced Segments
. iekgenco 2 L] | wetches exacty ~ | cpe -]
Email

== Alert me when Conditian Yalue Compared to

| Increases by more than = ‘ 15 % Previous week

Create Alert | Cancel
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1111 I3 dobrguweb
Jak vypada upozorneni?

&} Informaéni upozornéni Google Analytics [14.10.2010] - Moxzilla Thunderbird RS

Soubor Upravy Zobrazeni Piejit Zprava Nastroje Napovéda
&, Piijmout - Ii"l’ MNapsat Adresé'r" Stitek -

od noreply@google.comﬂ |l>q§-|0dpovédét | pfepc:-slat‘ |u§u archiv{wat‘ | & nevyZadana pc:-?;ta| | x smazat|
predmet Informacni upozornéni Google Analytics [14.10.2010] 16.10.2010 3:22
komu jasekpavel@gmail.com\li’ dal3i akce -

Vazeny uzivatel shuzby Google Analytics,

V tabulce nize jsou uvedena vlastni upozornéni, ktera jste si vyzadali v ¢asti Informace Analytics. Cheete-li zobrazit dalsi
podrobnosti ¢i upravit nastaveni viastnich upozornéni, ptihlaste se do uctn Google Analytics a prejdéte na stranku Informace
Analytics.

Datum Utet Profil Alert Title
14102010 UA-1042279-11 www.dlouhychvost.cz Pokles bounce rate o vic jak 15 procent

Piejeme piijemné analyzovani
tvm Google Analvtics
=
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BEED I3 doorg
K ¢cemu vilastni upozornéni?

* Ochrana proti neéekanym vykyvum
- Nasmerovani pro zkoumani problému
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. . dobry

Vylepsena funkce ,,Prekryvna data stranky*
Page Overlay — In Page Analytics

Umi to pouzit Pokrocilé segmenty
Umi to filtrovat

Novinky v Google Analytics 19. Fijna 2010 14



« Back to Content Overview
Qverview »

In-Page Analytics

hitpiiwww.dobryweb.c2/skoleni-socialni-site-twitter-facebook-a-marketing/

~ Content Detail

SAS Al Visits - 1,871
Pageviews
Referral Traffic- 90

QAN Al Visits 1,732

Unique Views
Referral Traffic: 80

A -l Allvisits - 00:02:06

Time on Page
Referral Traffic
00:01:28

S Al Visits £ 91.35%
Bounce Rate
Referral Traffic
81.25%

MmN Al Visits C 86.21% %
Ext
Referral Traffic:
60.00%

ST Al Visits C 8TAT%
Entrances / Pageviews
Referral Traffic
53.33%

All visits  $36.67 §
ndex

Referral Traffic
$104.28

Top Demographic
Language

Al Vals
cs 1536 (94.2%)
Referral Traffic

E3 [=] oisplaying | Clicks [=] rom: Anvists  [=] with more than: | 0.00%

b n

dobrjuweb

; 'é'.i'i'! 4 sul o : :
hhr W xoleni » Skoleni- Uvod do socidlnich siti - Facebook, Twitter 3 marketing

Skoleni: Uvod do socialnich siti -
Facebook, Twitter a marketing

VyuZiti socidinich siti pro budovani znalky a povédomi
wPA o produktech. Uelem $koleni je nauéit se pouzivat socidini sité
(imenovité Facebook a okrajové Twitter) pro dal§i rozvoj znacky,
pfipadné dosdhnout povédomi o tom, 2da jsou pro budovani znacky v konkrétnim
pipadé pouZiteiné. Toto $koleni je pFipraveno ve spoluprici se serverem Lupa.cz.

Co se na Skoleni naucdite

zvolit vhodnou socidlni sit’ pro va3 produkt a zaloZit si na ni let, stranku,
komunikovat efektivné se switem skrze Facebook o svych produktech,
tvofit efektivni matenialy a texty pro socidlni sité,

2wySovat tendiskou obec (zasah) v socidlnich sitich,

wytvoiit PPC kampané v prostiedi Facebooku,

chyby a strategie v realizaci kampani na socidlnich sitich

. iﬁxm si, Ze zaklady zvladate a potiebujete pokro€ily kurz? Zkuste skoleni
firemni F k i rakticky.

Advanced Segmeants. 2 segments v |

ShgEe 2010 - Oct 16, 2010 ~

B + Add Fliter

>

niprmetovi marketing | mmmmm | eaulizy a studie | ummu 1 woleni

23%

Q4%

0.4%



. . dobry

Lépe pochopit vztah mezi prvky na strance
a hodnotami ukazatelt

Nékteré staré znamé problémy
Vice stejnych odkazu
Filtrem upravene nazvy stranek

Konkurence ClickTale? Neumi to:

Session playback
Heatmapy

Novinky v Google Analytics 19. Fijna 2010
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. . dobry

Uzivatelské rozhrani vs. vase pozadavky
Vyuziti API
Priklad: aplikace Juice Analytics

http://analyticsvisualizations.appspot.com
/luicekit/ AnalyticsVisualization.html

Komu se nechce opisovat: http://goo.gl/kh3p

Novinky v Google Analytics 19. Fijna 2010

17


http://analyticsvisualizations.appspot.com/juicekit/AnalyticsVisualization.html
http://analyticsvisualizations.appspot.com/juicekit/AnalyticsVisualization.html
http://analyticsvisualizations.appspot.com/juicekit/AnalyticsVisualization.html
http://goo.gl/kh3p

Selected s

www testovinky.cz

Color by

Bounce rate

Csoncerate
ala
g tmeonsie——

Avg. time on site

spaghetti alla

MNew visits

carbonara i
Get help ’

penne

Legend

retain any G
dataon the




. . dobry

Reseni mnoha jinych potieb, nez co
zvladne uzivatelské rozhrani
Hledani vztahu mezi daty

Vhodny prezentacni nastroj

Novinky v Google Analytics 19. Fijna 2010
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BEES [3 dobry
Webova analytika na Facebooku

» http://www.facebook.com/WebovaAnalytika
- Nevahejte se pridat! ©
- Nejen Google Analytics

- Co tam najdete?

Inspiraci

» Novinky

» Odkazy na zajimavé Clanky

» Sdileni zkuSenosti, moznost diskuse

>

v
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BEEES
Kontakty

Pavel Jasek

pavel.jasek@dobryweb.cz
www.dobryweb.cz
+420 277 004 656

I3 dobrguweb

Google MEMBER
@ ANALYTICS YAHOO'

CERTIFIED
PARTMER

CONSULTANT
NETWORK

Nové jsme se stali
konzultaénimi partnery produktu
Yahoo! Web Analytics.

Chcete YIWA? Ozvéte se nam.

\ J

dokument | Novinky v Google Analytics

datum | 19. Fijna 2010 snimek | 23



