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Vyuziti socialnich siti

naslouchani

propagace




Naslouchani

Zakaznicka podpora
Prodej(na)

Sledovani konkurence
Analyza navstévnosti

Monitoring v socialnic
sitich




Monitoring — proc?

Rychla reakce na kritiku
Vyhodnocovani aktivit (ROI)

Inspirace, hledani témat, crowdsourcing
Nutna soucast komunikace

Povedomi o konkurenci

Motivator k rustu



Sentiment Trend by Reference
From 4/6/2009 to 4/27/2009
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+ Positive 2115 1% 54% 24% 54%
» Negative 6% 76% ax 25% ax
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Word & Category Analysis
Adyectives posts [l Postte Worcs posts [l Negative Words posts
ke 21.0% good 22.9% bad 12.9% Attractiveness 20.1% 6%
first 12.4% great 14.6% Disgusting 9.3% Quality 11.4% 63%
last 10.8% best 13.4% gross 7.9% Expectations B.1% 67X
free 6.5% fun 6.9% problem 7.1% Achfevement 6.6% 55%
big 6.5% enjoy 6.1% stupid 4.6% Price 6.1% 82%
long 6.5% nice 5.5% sad 3.5% Creativity 4.5% 78%
better 5.8% cool 4.8% risk 3.5% Difficulty 4.5% 18%
quickly 5.2% clean 4.7% failed 3.5% Trust 4.3% 87%
real 4.8% trust 4.5% poor 3.1% Pleasantness 4.2% 16%
open 4.6% grand 4.5% hate 3.1%




A S

Kde?

Jen tam, kde je firma — primé zminky
Jen tam, kde je firma — vse

Online média, facebook

VsSe, kam dosahnou low-cost nastroje
Specialni sluzby




Ceho?

Brand
Klicové produkty
Konkurencni produkty

Jména osobnosti



Monitorng — jak?

e Oficialni search

e Vlastni mashup (Yahoo! Pipes)
* Monitoring



Monitorovaci nastroje

e CZ
— Ataxo Social Media Insider
— eMerite
— Buzzboot
— NewtonMedia

— Ogilvy Social Analytics, Indigo (McCann Digital), Social
Media Dashboard (Euro RSCG 4D), Noise Tracker (Publicis
Group), Proximity Buzz Research

e Sveét
— Radian6
— SM2
— a asi 200 dalsich



Co?

Filter / keywords / topics / memes
Alert

Moznost primé reakce

Delegace v ramci tymu
Vyhodnocovani vlivu uzivatelu
Sentiment analyza

Vizualizace

Trendy a vyhledy






V jaké forme?

. Online

2. Denni shrnuti

. Meésicni report
. Projektovy report



Problémy

Kam nedohlédne?

— Technické omezeni

— Nastaveni soukromi

— Jazykoveé potize

— Nevhodné jmeno firmy [N
Co je opravdu dulezité? [ =
Rychlost reakce?
Mésiéni souhrny? Fakt? =
Co bude s daty dale?




Doporuceni

1. Zacnéte lo-fi sledovanim siti, v nichz pusobite

. Budete-li potrebovat komplexni reseni,
otestujte vice sluzeb

. Meésicni reporty neprecenujte, chtéejte
reporty ke konkrétnim udalostem

. Podivejte se na stary report a reknéte si, co
se s daty a zavery stalo...



Doporuceni

5. Kontaktujte mé

javurek@nextbig.cz

extBig
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